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Who are we?



Products
Menôs outerwear

Ladiesô outerwear

Kidôs outerwear



Domestic & Export markets

OEM + ODM

EXPORT MARKETS: 
C&A , BESTSELLER, H&M ,ZARA , TESCO.

DOMESTIC MARKETS : 
VERO MODA,JACK&JONES,YISHION .

+

OBM

Long-Sailing

+

Birryshop



Domestic & Export markets



Why expand out of China?

Labor  cost 

increasing

Cope with 

customerôs 

demand

G.S.P  

advantage in 

Southeast Asia 

Countries

Industry

transfer

Decreasing 

workers in 

textile

industry



Why Myanmar?



70 million 

population

(Young people)

Stable  political 

transition

Why Myanmar?

Lower costs

(including  

GSP)

Infrastructure

Developing

quickly

Foreign 

investment 

friendly

Very 

entrepreneurial

(China 

diaspora)
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