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An introduction to the  

Kingfisher Group 



Kingfisher ï at a glance 

Kingfisher is 9ǳǊƻǇŜΩǎ ƭŀǊƎŜǎǘ ƘƻƳŜ ƛƳǇǊƻǾŜƳŜƴǘ ǊŜǘŀƛƭŜǊ  
and the third largest in the world 
 

Å1,080 stores in 9 countries  

ÅOver 78,000 employees 

Å Sales : £11 billion       Retail Profit : £780 million  



6 million customers in our stores every week 

5 Retail Brands 



Kingfisher Group Sales : 

40% 

France 

40% 

42% 

UK & Ireland 
40% 

42% 

18% 

£11 bn 

Other 
International 



Retail formats : Home Improvement 

40,000+ products  
359 stores 
 
www.diy.com 

50,000+ products  
105 stores 
 
www.castorama.fr 

34,000+ products 
72 stores 
 
www.castorama.pl 

25,000+ products  
19 stores 
 
www.castorama.ru 

25,000+ products  
39 stores 
 
www.koctas.com.tr 

19,000+ products  
39 stores 
 
www.bnq.com.cn 
 

Poland Russia France 



Retail formats : Trade & Discount 

20,000+ products online 
335 trade counters  
www.screwfix.com 

18,000+ products  
107  stores 
www.bricodepot.com 

Trade Discount 

15,000+ products  
24  stores 
www.bricodepot.es 

France 

Spain 

15 stores 
www.bricostore.ro 

Romania 
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Product offer : a strong portfolio of own brands,  
differentiated between channels  
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Russia 

Home Improvement 
Distributed by :  



Product offer : a strong portfolio of own brands,  
differentiated between channels  
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Trade & Discount 
Distributed  by :  





Shenzhen 

Indonesia 

India 
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Sourcing Hub Satellite Sourcing Office 

Brazil 

Vietnam 

Shanghai 

Hong Kong 

Warsaw 

Istanbul 

An integrated network of sourcing 

offices in 10 locations worldwide 

Israel 



95 Ports 

1000  Factories 

70,000 containers 

Size and scale :  

US$ 1.6 billion FOB  400 People 

36 Countries of Origin 


