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Kingfisher i at a glance
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and the third largest in the world
A Sales £11billion Retall Profit : £780 million

A 1,080stores in 9 countries

A Over 78,000 employees
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Our markets
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Kingfysher

5 Retall Brands

BRICO =
B2Q castorama SCRF“' IX

6 million customersin our stores everyweek



Kingfisher Group Sales
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Retall formats : Home Improvement
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4,00+ poducts
359 stores

www.diy.com
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France
BENE
50,000+ products
105 stores

www.castorama.fr

34,000+ products
72 stores

www.castorama.pl

19,000+ roducts
39 stores
BEE

castorama ReJER

25,000+ products
.5 39 stores

www.koctas.com.tr
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25,000+ products
19 stores
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Retall formats : Trade & Discount

Trade Discount
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BRICO OLeNee
F r an Ce LES PRIX BAS TOUS LES JOURS

LES PRIX BAS TOUS LES JOURS RO m an | a
_ 18,000+ products
20,000+ products online m'xg 107 stores 15 stores

335 trade counters = www.bricodepot.com WWW. bricostore.ro
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15,000+ products
24 stores S Howes
www.bricodepot.es p LIVES

www.screwfix.com
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Kingfysher

Creating the Leader

Buudung innovative
common brands

Making it easier for
customers to

improve their home
4 Driving efficiency

Giving our customers and effectiveness

more ways to shop everywhere
TEAM

Growmg our
presence in
exustmg markets

Expanding in new
and developing
markets

Developing leaders
and connecting people

Sustainability:
becoming ‘Net Positive'



Product offer : a strong portfolio of own brands,
differentiated between channels

Home Improvement §
Distributed by : ﬁ
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Product offer : a strong portfolio of own brands,

differentiated between channels

Trade & Discount SCRFV::IX
Distributed by : LES PRIXBAS TOUS LES JOURS

S5+  site ' ENERGER

MORETTI Q=L

Erbauer
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Kingfisher

sourcing
Organisation




Sourcin

Skingfisher AN INntegrated network of sourcing
pOrganis%tion offices in 10 locations worldwide

Sourcing Hub A satellite Sourcing Office




p"\ggggrggher Size and scale

Organisation

400 People US$ 1.6 billion FOB 1000 Factories

70,000containers 95 Ports 36 Countries of Origin
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